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Client initially approached me with a request for a logo to 
represent their food and lifestyle brand. This request was later 
extended into designing a wrap for a food truck, which would 
require further brand development.

For the logo design, 
inspiration was drawn 
from West African cultural 
traditions, as explicitly 
desired by client. I 
researched regional art 
and iconography, focusing 
on particular colors and 
patterns emblematic of the 
culture. Client emphasized 
the importance of 
showcasing culture, music, 
food, and family, which 
guided my design approach. The color palette was influenced by Pan African colors, with a de-emphasis on yellow to 

avoid calling Rastafarianism to mind, at client’s request. Therefore, the primary colors used 
were red, green, and black, with yellow accents used sparingly. The decision to use any 
yellow at all was ultimately made because otherwise white was required, which made 
things look too Christmasy.

Initial sketches explored 
recurring shapes and themes 
found in the above patterns 
which could be adapted 
into relevant, recognizable 
objects, as well as additional 
concepts inspired by those 
explorations.
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After finalizing the sketches, 
I transitioned to Adobe 
Illustrator to digitize the 
design. Drawing from the 
color palette research 
conducted earlier, I selected 
hues that reflected the 
vibrancy and cultural richness 
of West African traditions. 
The Pan African colors of red, 
green, and black formed the 
foundation of the palette, 
while yellow accents were 
strategically incorporated 
to add depth and visual 
interest. By working within 
this color scheme, I ensured 
that the logo design 
remained faithful to the 
client’s vision while capturing 
the essence of their brand.

After multiple rounds of 
feedback and collaboration 
with the client, the chosen 
design emerged as the 
clearest representation of 
their brand identity. Through 
iterative refinement, we 
crafted a logo that reflected 
both West African/Soul 
Food traditions and hip-hop 
modernity. This collaborative 
process resulted in a final 
concept that satisfied the 
client’s vision and design 
objectives.

FOOD TRUCK
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The next phase involved 
applying the brand to the 
food truck. Client provided 
photographs of the truck, 
and I measured it to develop 
a template for the design 
process.

During the initial rounds, 
we fine-tuned the design 
to both clarify and align 
with the client’s vision of 
the finished piece, while 
retaining the specific feel 
and “attitude” of the logo.
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FOOD TRUCK

Final Branding
As the design was finalized 
and the brand locked 
in, I reflected on the key 
elements still requiring 
attention. This included 
refining the color palette, 
crafting a memorable 
tagline that encapsulated 
the brand’s intended 
message, and ensuring a 
balanced design as applied 
across all brand elements.

Color Palette

Typeface

Tagline

Futura Medium
Futura LT Book

MUSIC • FOOD • LIFE


